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Junyang Yin

Basic Information

Born: 1992.03

Ethnicity: Han

Gender: Male

Telephone: 15798172881
E-mail:
Laurent_yin@163.com
Nationality:Chinese

Address: Shanghai

Languages

French

B1

Chinese
Native

English

C1 (IELTS 7.0)

Skills

Microsoft Office
VBA

SQL

Tableau

Saas

ERP

SAP

Python

Professional summary

Dynamic professional with expertise in client relationship management and sales, driving business
growth through strategic market expansion and engagement. Extensive experience in leading
international ad campaigns across multiple platforms, with a focus on optimizing strategies for
improved performance. Skilled in data analysis, SEO, and utilizing digital tools to enhance marketing
efforts. Strong background in digital marketing, particularly in search, display, and direct response
advertising. Fluent in Mandarin, English, and French, with proven cross-cultural communication

skills, effectively coordinating global teams for seamless project execution.

Education

Master

EDHEC Business School Lille/Paris, France 2019-2022
Grand school master program ( Global Top 20 business school )

Bachelor

Jiangxi University of Finance and Economics
International marketing, Bachelor of management

China 2009-2013

Professional Experience

Digital Marketing Specialist Paris & Malta Europe
L exuberance March 2022 - June 2024

¢ Collaborated closely with cross-national teams in Chinese, English, and French to coordinate
logistics, ad content, and Meta Ads consultants, managing projects from concept to completion.
Oversaw the entire product life-cycle, including product planning, competitive analysis, market
research, prototyping decisions, Shopify site setup and maintenance, and partnerships with
overseas KOLs/KOCs, ensuring seamless execution across all stages.

* Marketing Strategy Analysis: Expertise in Meta Ads, Google Ads, and TikTok Ads, with proven
experience optimizing ROI. Monitored campaign performance metrics such as CTR, conversion

rate, CPA, and ROAS, and adjusted campaigns based on data insights to improve outcomes.

Project Experience: Thermal Jackets and Anime Figurines
1. Thermal Jackets: Coordinated with Meta Ads and Google Ads teams, developed and executed
ad campaigns during Black Friday and Christmas, achieving sales over €250,000 with an ROl of
2.8, and monthly traffic of 40-50k, up 60% year-on-year. Annual sales reached €500,000.
2. Anime Figurines: Achieved €100,000 in sales during the same period, with monthly traffic of
35k, marking a 33% increase in both peak season and annual average traffic. ROl reached 2.4,
with annual sales exceeding €200,000.
SEO and Ad Optimization Results:
¢ Improved Google search ranking from page 3 to page 1 within six months using SEO and data
analytic tools (Google Analytics, Semrush, SQL, Tableau), resulting in a 20k increase in monthly
traffic.
* Final Outcomes:
* Online sales increased by 50% during the campaign quarter.whole sales over millions euros.
» Pageviews surged 40x, with a conversion rate stabilized at 3.5%.

e Overall product ROI reached 240%, a 30% year-on-year increase.



Project Experience

Assistant analyst (Intern) Paris France
Fives February 2019 - August 2019

* Worked as the only Chinese member of the French team, communicated efficiently with local
Chinese government officials in English and French, representing the French team to introduce the
company’ s business. Successfully facilitated the signing of a cooperation agreement worth at least
€600 million over three years.

* Market Analysis & Client Communication Optimization: Conducted in-depth analysis of the
potential market for aluminum soap products, helping the company identify new target markets in
China and optimize communication strategies with potential clients, laying the foundation for

market expansion.

Business Analyst Jiangxi, China
Jiangxi Zhidian Law Firm October 2014 - January 2019
» Collaboration with Chambers of Commerce & Marketing Agencies: Established close
partnerships with local chambers of commerce and marketing agencies to identify new client
needs and continually expand market opportunities. Leveraged previous banking sector
connections to further extend market coverage.

* Localization Support & Resource Integration: Addressed challenges related to local culture,
policies, and the social environment to ensure smooth market entry for external companies.
Integrated legal and social resources to help businesses leverage local advantages under
compliance, driving greater business growth.

* Client Relationship Management & Market Expansion: Maintained robust client relationships,
enhancing satisfaction and retention rates. Connected clients with external chamber resources for
mutually beneficial collaborations. Through client referrals and targeted promotions, successfully
attracted high-quality clients and significantly expanded market coverage.Resulting in revenue

exceeding CNY 10 million and achieving an average annual growth rate of 8%.

Financial Manager Jiangxi, China
China Merchants Bank (Fortune Global 500) October 2013 - October 2014
* Client Financial Preferences Analysis: Analyzed client financial preferences to design and
promote financial products, achieving significant deposit milestones within four months,
demonstrating the impact of data-driven sales strategies.

* Marketing & Product Promotion: Successfully designed and executed marketing campaigns that
effectively boosted market penetration and sales growth of new financial products.

e Team Training & Collaboration: Provided training and support for partner sales teams, ensuring
consistent strategy execution, showcasing leadership and teamwork capabilities.

* Project Management & Outcomes: Developed and managed partner relationships and market
strategies, resulting in a 20% growth in client deposits within six months and the acquisition of over
300 new clients. These achievements demonstrated the ability to drive business growth through

effective team management and cross-functional collaboration.



